


THANK YOU & CONGRATS!

MORE ENTRIES THAN IN 2027!
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WHAT DO WE NEED FROM YOU?

ENCOURAGE YOUR TEAMS TO VOTE & JOIN THE CEREMONY!

What has happened so far? When
Announcement of Commerce Awards at Commerce Week Closing by James 8 Jul
OPCO Case preparation 8 Jul — 26 Aug
Regional Judges reviews 29 Aug — 9 Sep

Regional judges select maximum 3 best cases per award from their regions

Global Commerce Awards Jury
Global jury select maximum 3 best cases to vie for the award

12 Sep — 30 Sep

What is going to happen? When
GCLT review 3—-60ct
Shortlisted OPCOS are informed 7 Oct
OPCO award video & pitch production 7 Oct — 26 Oct
Pre-voting 27 Oct—1 Nov
Commerce Awards Ceremony & live voting 2 & 3 Nov

Learn, Share & Reapply

Nominated case to be featured in existing programs

VOTE & JOIN !



